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I Heart Art RFP response



Viva La Revolucion!


How Centralizing Your Web Presence Can Free Your Time, Your Money, and Your Life

DESCRIPTIONOverview

Cory Huff, from author of The Abundant Artist Blog, will take artists through a two hour, ‘boot camp’hand’s on style class where artists of all stripes will to learn the elements of what goes in to a effectively website that will present them in a professional manner and help them selling their work online. 

Educational Objectives
Graduates of this training will be able to…
· Build, or work with a web designer to build, a website that employs web best practices.
· Conduct an effective email marketing campaign and use metrics to drive success.
· Create a road map for their online business. 
Methodology
This class will be broken down into two parts, strategy and hands-on. Before even touching a computer, we will explore macro level concepts around marketing and quickly evaluate the various online tools available. In the second half of the class, students will be expected to complete certain tasks towards the development of their own new website. 

In the past it was only necessary for an artist to have a static calling card with their contact information and a few images. It was a ‘one and done’ proposition. The gallery owners and agents would do the rest. Now, artists have the ability to take their work directly to fans, skipping the middleman altogether. 

In addition to learning about how to plan a great website, artists will also learn what goes into a great blog, online shop, and how to use various social media outlets to actually sell art.

This is not a web design course. Artists will not learn how to build a website from scratch. Instead, this course will focus on the elements that should go into a site design and what tools are available at reasonable costs to do the heavy lifting. 

1 Hour - StrategyCurriculum
Strategy (1 hr)
By the end of this hour, learners will ….
· Learn why some websites are successful at selling art and others are not. 
· Develop a 15 minutes per day approach to social media that will help them stop wasting time and start selling their art.
· Begin a strategy document that will act as their road map for future online success.


Learning will be accomplished by…
· Seeing various examples of successful websites and breaking down what works and what doesn’t.
· Seeing examples of various artists who have built successful social media campaigns and learn to emulate what they have done.
· Talking through successful art marketing campaigns to see how their own natural creativity can be used as an advantage. 

A website functions as the core repository of communication and new content, with email and social media sites functioning as distribution channels. We’ll talk about these distribution channels and how to leverage them effectively.

Wordpress, iWeb, and other website building tools. Which one’s the best? What about online website building tools like FineArtAmerica.com or FineArtStudiosOnline.com?

Mailchimp and other email delivery systems. Why artists live and die by their email lists. How to write an effective newsletter. 

Facebook marketing for artists. There is a great deal of confusion around how and why artists should be using Facebook. The simple fact is that with over 500 million users, artists ignore Facebook to their own detriment. We’ll cover fan page best practices and Facebook ad targeting basics.

Twitter, and other social media sites. A discussion around the strategy of social media. You can accomplish your social goals in 15 minutes per day.

Flickr, Smugmug, other image sharing sites. One of your best marketing tools are images of your work. Learn how image syndication can help you sell art. 

1 Hour – Breaking down a live website. 

By the end of this hour, learners will ….
· See 2 – 4 examples of how the strategies they learned in the first hour would be applied in real life. 
· 

· 

Learning will be accomplished by…
· Watching, participating and asking questions as Cory walks through an artist’s website and online presence in real time and gives suggestions. 
· 

· 

Picking 2 - 3 volunteers from the audience, we’ll go through their website and online presence, putting into practice all of the principles that have been taught during the workshop. If wifi is not available, volunteers can be sought in advance and examples can be taught using screen shots. 

--------------------------

Contact information

Cory Huff
TheAbundantArtist.com
cory@theabundantartist.com
801-809-0237

[bookmark: _GoBack]1975 NW Everett #409 Portland, OR 97209[removed]

Dates: Available for any of the proposed workshop times. 

Audio visual: Digital projector to connect to laptop computer and a surface to view projector on. If I Heart Art cannot provide projector, Cory Huff can provide one. Wifi also helpful, but not necessary. 

Handouts: 1 page online strategy cheat sheet. Attendees will want to be sure to be prepared to take lots of notes. 


















ADDENDUM

Cory Huff is an actor, director, creative consultant and digital strategist. He has helped hundreds of artists dispel the starving artist myth by giving them actionable strategies that enable them to generate online art sales immediately. 

In addition to the popular blog at www.TheAbundantArtist.com/blog, Cory runs The Abundant Artist Community, a members-only website where artists who are serious about turning their art into a business learn how to do just that. 

REFERENCE QUOTES

“…instrumental to my progress and success in 2010.” – Darlene Seale, www.cblandmark.com

“My time with [The Abundant Artist] has continued to ripple through my efforts, giving me insight, confidence and inspiration. Thank you, Cory , for all your help.” – Eleatta Diver, www.eleatta.com

“As an artist himself, Cory brings a unique perspective and easy approach to a topic that can be daunting to ‘creatives’ and those less-internet-savvy among us.” – Katie Zaffrann, www.katiezaffrann.com


Clients of Cory’s have sold their art for tens of thousands of dollars without using art galleries or artist representatives. Cory has been seen teaching and speaking for: the Portland Area Theatre Alliance, Blog Talk Radio’s Artists Helping Artists Show, Wordcamp, and Ignite Portland. In addition, his writing has been featured on IWillTeachYouToBeRich.com, Read Write Web, CraftMBA, and many other websites. Cory also currently works with major business brands to help them develop online strategies and better creative strategies. Cory’s past corporate clients include: ADP, MTV, Universal Music and more. 

Argument for Consideration: 

I am truly passionate about dispelling the myth that an artist must starve to be great. I Heart Art would benefit from having someone teach one of their courses with extensive top-level digital marketing expertise, who can also speak in language that artists understand. I bring that unique blend of technical skill and artistic savviness. My proposal is unique because helping artists is not only my business, but also my life’s work. 
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